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Research	
  Tasks	
  (G&I)	
  20%	
  	
  Feasibility	
  Report	
  (G)	
  25%	
  	
   Presenta>on	
  (G)	
  25%	
  	
   Reflec>ve	
  Logs	
  (I)	
  30%	
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Overall	
  group	
  marks	
  modulated	
  by	
  peer	
  assessment	
  outcomes	
  resul>ng	
  in	
  individual	
  marks	
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Total	
  Module	
  Marks	
  100%	
  



Both	
  reflec>ve	
  task	
  
components	
  are	
  assessed	
  by	
  
five	
  equally	
  weighted	
  
criteria:	
  informa>on;	
  cri>cal	
  
analysis;	
  self-­‐awareness;	
  
evidence	
  of	
  learning;	
  linking	
  
of	
  theory	
  to	
  prac>ce.	
  See	
  
reflec>ve	
  tasks	
  marking	
  
criteria	
  for	
  in	
  depth	
  
descrip>on.	
  



In	
  addi>on	
  to	
  the	
  specific	
  
criteria,	
  the	
  above	
  
components	
  of	
  the	
  
presenta>on	
  task	
  will	
  be	
  
assessed	
  according	
  to	
  
their	
  presenta>on	
  and	
  
cri>cal	
  approach.	
  See	
  
presenta>on	
  task	
  marking	
  
criteria	
  for	
  in	
  depth	
  
descrip>on.	
  



In	
  addi>on	
  to	
  the	
  specific	
  criteria,	
  the	
  
above	
  components	
  of	
  the	
  feasibility	
  
report	
  task	
  will	
  be	
  assessed	
  according	
  to	
  
their	
  presenta>on	
  and	
  cri>cal	
  approach.	
  
See	
  feasibility	
  report	
  task	
  marking	
  criteria	
  
for	
  in	
  depth	
  descrip>on.	
  



(G)	
  =	
  Group	
  assessed	
  
(I)	
  =	
  Individually	
  assessed	
  



Red	
  %	
  =	
  %	
  of	
  total	
  available	
  module	
  marks	
  	
  
Blue	
  %	
  =	
  component	
  %	
  



Research	
  tasks	
  will	
  
be	
  performed	
  
either	
  as	
  a	
  group	
  
(company)	
  or	
  
individually.	
  Details	
  
will	
  be	
  given	
  in	
  
class.	
  See	
  research	
  
task	
  marking	
  
criteria	
  for	
  in	
  depth	
  
descrip>on.	
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ENHANCING THE CURRICULUM




